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Local search on Airtel

Looking [or that Thai restaurant or a
school address mthe cry? Ty
Asklaila.com on vour Alrtel mobile,
India’s largest mobile operator Airtel on
Wodnesday announced a parimership
with local search eneine Asklailacom
With this [ree service, about 21 million
Adrtel subscribers in six cities will be able
Lo search via mobile, DTH idirect o
home) orinternel on Airtellive comm)
acroas 400 different categorios,
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Airtel to offer local search on mobile

GUIDE TO
REVENUE
The local search will have
a twe-fold revenue model:
one from listings and the
other through lead
conversion — Airtek-Asklaila
will charge the advertiser a
fixed fee per lead generated
through local search

Harsimian Singh
MEW DELHI

LOOKING [or that Thai restau-
rant or aschool addressin he ciry?
Trv Adklaila.com on vour Airtel
mobile. ndias lareest mobile op-
eralor Airtel on Wedneaday an-
nounced a partnership with local
search engine Asklaila.com.

Wilh this free service, about 21
million Airtel subscribers m six
cilies will be able tosearch via mo-
bile, DTH idirect (o home) orinter-
nel (on Airtellive com) across 400
diflerent catepories,

‘IS aconsumer service where-
by Asklaila.com has mapped local
business listings in six cilies —
Mumbat, Delhi, Kolkata, Hyvder-
abad, Chennai and Bangalore, We
will beexpandingour local search
lo 13 cities by end 2008, says
Bharti Airtel chief marketing offi-

cer Sarjay Gupta. ltolfers another
service forsubscribers. yon wan
Lo save those mobile call bills
while dialling a pizza outlet or a
shop, vou can make them 1oll
[ree, With a lree call [eature, avail-
able on all paid Local listings, the
advertiser will pay for the local
\\'I”.

The local search [or most cate-
anries will alsobeavailable on Air-
lel DTH service. An inleractive
menu {developed by Inlosys)
shows the options [or various cal-
eoores on the TV screen which
has an Airtel DTH service,

Formobile phone, Airtel is ol-
fering the service through SMS
or by USSD (unstruciured sup-
plementary service data) SMS
service, Inan LSS0 SALS session
Lhere wnostore-and-lorward ca-
pability bul response times [or
Uss0-services are quicker An

SMS 1o #3214 [rom anv mobile
generates an interactive local
searchmen,

Adrtel already has a pannership
will Google for ocal searchy Says
Shailesh Rao, MD Google [ndia;
“Weare in the process of mapping
Indian cities and making our local
search presence robust. To get cus-
tormers hooked an, we have al-
reacv started a [ree interactive
vilce-hased call centre”

Goodle India has startad a 1ol
free local search Lor Hyiderabad
where by anyvone can call and fnd
information about a local restau-
ranl, eniguire about airlme ar rail-
wavsschedule,

Vhile Gooale is banking onts
capability toreplicatedts suceessiul
local search modelinthe US i n-
dia, loeal companies with large In-
cal databases like Asklaila mizhi
acquire strong  capability, “We

have raised about $12 millien and
invested aboul seven 1o eighi
menths building a database lor
each cty with a large manpower
on the ground doing a double
check onvach listing.

In India, about 20%0-30% o all
Websearches happening are local
in nature,” Asklaila co-lounder
[Kiran Konduri=aid. According (o
Adrtel, the revenue model for Jocal
search will be twolold. One [rom
listings and the other modal is
(hrougeh each lead conversion —
adrtel-Asklaila will charze the ad-
vertiser a lixed fee per lead gener-
ated through local search.

“Fach call v a Airtel subscriber
via Asklaila.com will be played (o
the adwertiser with a three sec-
onds clip savine this lead i
hrawght toviou by Asklaila.com,”
adds WrKonduor.

harsimran.sinahét mesgroup.com




Airtel, Asklaila kick off free
search on mobile, DTH

Harsimran Singh

NEW DELHI

2 OORIMNG [orthat Thai
restaurant or aschoaol
address in the ci? Try

Aslkdailaioom onyour Adrlel
mobile. Indias largest mobile
operator Airtelon
Wednesday announced a
partnership with local search
engine Asklaila. com. With
this free service, about 21-
million Airtel subscribersin
six cities willbe able 1o search
viamobile, DTH orintermet
{on Adrtellive.comy across
400 dillerent catesories.

s a consumer service
whereby Asklaila.com has
mapped IGcal Disiness
listings in <ix clies—
Mumbai, Delhi, Kolkata,
Hyderabad, Chennaiand
Bangalore, We will be
cxpanding ourlocal search
1o 13 cilies by 2008-end,”
says Bharti Airtel CMO
sanjay Gupta. Itollers
another service [or
subscribers. Ivouwant o
save Lhose mobile call bills
while dialling apizza outlet
or ashap, vou can make
them toll ree. With a lree
call feature available on all
paid local listings, the
advertser will pav for the
local call.

The localsearch lor most
cateoaries will also be avail -
able on Alrtel DTH service,
AN Inleractive mer
(developed by Infosys)
shows the options for
various calegories on the
TV screen which has an Adr-
tel DTH service, Formobile
phones, Airtelis oller
the service throueh S
by USSD (unstruciured
supplementary service
data) SMS service. In an
LSS SMS session there s
nostore-and-forward capa-
bility, but response Hmes [or
LISED-ser g are quicker.
ASMS 10 #3211 & Irom any
mobile senerales an
interactive local search men.

Incidentally, Airtel alread v has a partnership
i Coogle India M

with Google [orlocal search. S

With a free call
feature available
on all paid
local listings,
the advertiser
will pay for the
local call

Shailesh Rao: “We arein
the process ol mapping
Indian ciies and making
ourlocal search presence
rolbist. To get customers
hooked on, we have already
started a free interactive
based call centre.”
le Tnclia has started oll
seal search lor
I abad whereby
anvene can calland find in-
[ormation about a lacal
restaurant, inquire about
airline orrailvway schedule.
wVhile Google is banking
on s capability Lo replicate
its succes=ful local search
moddelin the US, m India lo-
cal companies with Llarae 1o-
cal database lke Asklaila
tizh Lacquire strone
capability, “We have raised
about § 12 million and
invested about 7-2 monihs
in building a database lor
cach vity withala
manpoweron the ground,
doinga double check on
each listing. In India, about
20-3 ol all web searches
happeningare local in
nature,” Asklaila co-
feumder Kiran Konduri said.

The revenue model for
local search, acconding 1o
Adrrel, will be twalold. One
Irom lstings—paid listines
will be sprinkled with
stardust om the screen. The
othermodelis thmough
cach lead conversion—adr-
lel-Asklaila will charge the
adwvertisera Lived Tee per
lead generated throuch
local search. “Each call by a
Adrtel subscriber via
Asklaila. com will be plaved
tor the advertiser with a
three-second clip saving
this lead is brought 1o you
by Asklaila.com,” adds Mr
Konduri.

The number of tolal sweh
searches permonthin
India is estimated to be
about 1 billion, and 20-
20% ol thes: lin
nature, j.e.
millicon

il (IA)
rches per

month. In comparison, local search asa

percentage of welsearch 1= aboul 0% in the 175,
as per Comscore,
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or ashap, vou can make
them toll ree. With a lree
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Shailesh Rao: “We arein
the process ol mapping
Indian ciies and making
ourlocal search presence
rolbist. To get customers
hooked on, we have already
started a free interactive
voice-based call centre.”
Google India has started oll
Ire calsearch [or
I abad whereby
anvene can calland find in-
[ormation about a lacal
restaurant, inquire about
airline orrailvway schedule.
wVhile Google is banking
on s capability Lo replicate
its succes=ful local search
moddelin the US, m India lo-
cal companies with Llarae 1o-
cal database lke Asklaila
tizh Lacquire strone
capability, “We have raised
about § 12 million and
invested about 7-2 monihs
in building a database lor
cach vity withala
manpoweron the ground,
doinga double check on
each listing. In India, about
20-3 ol all web searches
happeningare local in
nature,” Asklaila co-
feumder Kiran Konduri said.

The revenue model for
local search, acconding 1o
Adrrel, will be twalold. One
Irom lstings—paid listines
will be sprinkled with
stardust om the screen. The
othermodelis thmough
cach lead conversion—adr-
lel-Asklaila will charge the
adwvertisera Lived Tee per
lead generated throuch
local search. “Each call by a
Adrtel subscriber via
Asklaila. com will be plaved
tor the advertiser with a
three-second clip saving
this lead is brought 1o you
by Asklaila.com,” adds Mr
Konduri.

The number of tolal sweh
searches permonthin
India is estimated to be
about 1 billion, and 20-
A0% of these
nature, j.e.
millicon

rches per
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